ABSTRACT
now the number grows until 50% in early 2018, so Indonesia has around 132,7 million internet users now. The online selling and buying trend makes consumers be more critical to choose logistic service that they are using in shipping goods. The existence of logistic service provider has important role to keep the trust that the goods from the departure area to the destination will arive safely. The logistic service provider occur the changes due to the development of information and communication technology as well. J&T Express is one of companies that provides in logistic service, could be document shipping or goods that can compete with other senior company. J&T Express is a company that provides service in shipping document or package. J&T Express is a new company that uses IT in offering their service, they offer the pick-up service so that the costumers do not need to come to J&T office whenever they are going to ship. J&T company has significant growth between any other companies. J&T Express has special strategy to face the strict competition. One of their strategies is to use brand ambassador as promotional means. Keeping the quality good also be the part of the strategies that the company do in facing the strict competition. Expedition companies that want to grow and get the competition exellence have to be able to give products whether its is goods or service with good quality and good service to the consumers, so that there will be satisfaction in consumer's mind and expected to give positive impacts to the company. The decision of the logistic service user also has other factor as an indicator of logistic service company choosing, that is the price. Price has important role for the consumers and the company. Because price is the amount that the consumers will give to get the benefit from having or using a product or service.
Purpose of the Research
The purpose of the research are:
1. To find out the effect of Brand Ambassador brand partially to the consumer's choice is using J&T Express service 2. To find out the effect of Service Quality variable partially to the consumer's choice in using J&T Express service 3. To find out the effect of the Price partially to the consumer's choice in using J&T Express service 4. To find out the effect of Brand Ambassador, Service Quality, and Price simulanteously to the consumer's choice in using J&T Express service
REVIEW OF RELATED LITERATURE

Brand Ambassador
To build the consumer's trust to the product or service that is being offered, every company has to create direct marketing strategy that can affect the consumer to a product, the company can use public figure as a brand ambassador as promotional means to market the product, of course, the consumer will be more interested in product that used by a public figure that can affect to the consumer's purcahse to a product. According to Soehadi in Prawira (2012) , Brand Ambassador is a person that presents a good portrait or image of a product. Meanwhile, Kotler (2008) quoted in Rizky & Mudiantono (2016) , explained Brand Ambassador often identical or related with selebrity or public figure that has impact in a country or even world. Bonner & Marshall (2012: 3) stated the more a selebrity is asked to take some culture activities as one of the obligations that comes with their visibility.
Service Quality
Quality of a product needs to get more attention from the manager, because quality has direct relation with the competition ability and profit rate of a company. Low quality will place separation in a position that is less favorable. If consumer feels that quality of a product is not satisfying, there's big possibility they will not use the company's product anymore. Even maybe will buy the competitor's product that offers better quality. The meaning of quality can be different depends on who uses it or whose point of view. According to Goetsh and Davis quoted by Tjiptono (2000:51) , quality is a dinamic condition that related with a product, service, human, process and environment that fulfill or beyond expectation. Meanwhile service, explained by Payne (2008: 219) , is any activities that needed to accept, process, deliver and fulfill customer's request and to follow up every activity that has any error.
2.3
Price According to Kotler and Keller that translated by Bob Sabran (2012: 67) , price is a element marketing mix that results profit, other element that results cost or fee. Kotler and Armstrong (2008:345) also stated that included in Fanny Puspita Sari's research (2016) that price is amount of money that billed of a product of service and amount that exchanged by the consumer caused of the benefit from consuming a product or service. Kotler and Keller that translated by Bob Sabran (2012:79), explained there are four measurement that classified price, they are affordable price, the compatibility of the price and the product's quality, the compatibility of the price and the use or benefit, the compatibility of the price with the ability or price competitiveness.
Purchasing Decision
Explained by Kotler & Keller (2009:240) in Altofu Rohman's research (2017), purchasing decision is consumer's decision about the preference of brands in the option list. Meanwhile, according to Sumarwan (2008) in Fanny Puspita Sari's research (2016), purchasing decision defined as an activity done by consumer to purchase and consume a product or service in order to fulfill their needs and desire. Consumer's purchasing decision is a part of consumer's behavior. (2014) 
Previous Research 1. A research conducted by Putra and Abdillah
Research Method
In this research, the population refers to consumers that came and use J&T Express service in Margonda Depok. The repondents in this research are 200 people that gotten from the calculation result using Rao Purba's formula (1996) , the sampling technique in this research is non probability sampling technique with accidental sampling method.
Data Collection Method. The data used in this scientific research is quantitative primary data. Primary research needs data or information from the first source, usually we call it respondent (Sarwono, 2006:16) . The data or information gotten from written question with survey method and in form of questionnaire that distributed to the consumers that came and used J&T Express service in Margonda Depok. 
Dependent Variable
Purchasing Decision (Y) defined as an activity that done by the consumer to purchase and consume a product or service in order to fulfill their needs and desire Sumarwan (2008) in Fanny Puspita . This research uses 4 four indicators to determine purchasing decision that gotten from Kotler (2000:212), they are: 1. Trust to a product 2. Habit in purchasin a product 3. Giving recommendation to other people 4. Repetition purchasing
Analysis Method
Validity Test
The validity test coducted to 200 respondents. Then, the data is being processed using SPSS (Statistic Product and Service Solution) program software 23rd verse. The validity test used to measure the validity of a questionnaire (Ghazali, 2005) . Validity test counted by comparing the r value count (correlated item-total corretations) with r value table. If r value count>r table (in 5% siginification level) then the statement is valid. How to see the table is by checking the line N-2.
Realibility Test
Realibility test is a tool to measure a questionnaire that is an indicator from variable or construct. A questionnaire is reliable if one's answer to the question is is consistent or stable (Ghozali, 2007) . Realibility test is able to show how far the instrument can be trusted and reliable. An intrument's score is reliable if the Cronbach's Alpha score > 0.60 a good value of realibility coefficient is up to 0.7 (good enough), up to 0.8 (good) (Sugiyono, 2008) Multiple Linear Regression Analysis Multiple linear regression analysis used to find out the effect between independent variable with dependent variable that is between Brand Ambassador (X1), Service Quality (X2), and Price (X3) to Purchasing Decision (Y). This analysis is to find out the connection between independent variable with dependent variable has positive or negative connection and to predict the value of dependent variable if the independent variable value is increased or decreased. The calculation of regression analysis conducted to this research used multiple regression equation as below (Ghozali, 2006:96) 
RESEARCH FINDINGS AND DISCUSSION
Classic Assumption Test Results
Normality Test Results
The normality test purposed to find out if the data distributed normally. The ormality test result with grafic processed with SPSS, normal probability describes below: 
Multicollinearity Test Results
Multicollinearity test purposed to test if in the regression model there's correlation between indepedent variable (Ghazali, 2005 
Heteroscedasticity Test Results
Heteroscedasticity test purposed to test if there is inequality variance from one observation residual to other observatio.
Picture 2 Heteroscedasticity Test (Scatterplot)
From picture 2 above, clearly there is no certain pattern because the dots are scattered irregularly above and below axus 0 to axis Y. So can be concluded there is no heteroscedasticity symptom. Ambassador variable increases one unite, then the Purchasing Decision will increase as big as 0,224 with the assumption other independent variable value stay still. 3. The regression coefficient of Service Quality variable is 0,288 means, if Service Quality variable increases one unit, then the Purchasing Decision will increase as big as 0,288 with assumption other independent variable value stay still. 4. The regression coefficient of Price variable is 0,503 means, if Prive variable increases one unit,then the Purchasing Decision will increase as big as 0,503 with assumption other independent variable value stay still.
Result of Multiple Linear Regression Analysis
Hypothesis Test Test F
The simultaneously hypothesis test conducted to find out if the independent variable simultaneously has significant effect to dependent variable by seeing the test F result. In table 4, Fcount is 43,978 so from the result can be concluded that H a is accepted, because Fcount>Ftable in a = 5%. This shows that simultaneously there is positive effect between independent variable which is Brand Ambassador, Service Quality and Price to dependent variable which is Purchasing Decision.
Test T
Partial test uses to test the effect of each independent variable to dependent variable. 
Determination Coefficient Test (R
)
The determination coefficient test (R 2 ) conducted to measure the percentage of the independent variable ability which is Brand Ambassador (X I ), Service Quality (X2), and Price (X3) have effect to dependent variable which is Purchasing Decision level (Y), where 0 < R 2 > 1.
The determination coefficient value uses adjust R square. This test conducted supported by SPSS 23 software with the result below: The calculation result of Test T for the effect of Price variable to Consumer's Decision is 0,000 < 0,05. Means, the price has positive effect and significant to consumer's decision.
The result of this research strenghten the result of Junaedi's research (2014) that the Price variable affects significantly to Consumer's Decision variable. Also strengthened with a research conducted by Rizki & Mudiantono (2016) that the Price has the biggest impact to Purchasing Decision because a competitive price from the competitor will make the consumer have many product options and consider from the price side so it will improve the consumer's purchasing decision. This means if the company increases the price, then the consumer's decision will increase too.
